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At its core:

The Behavior section tells
you the “what”. What
pages did the users
read? What links did they
click? What search terms
did they use? Etc.
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First, let’s talk about the reports we *don’t*
use that much, and why:

1. Behavior Flow
2. Site Speed

3. Publisher

4. Experiments



The lesser used reports
Behavior Flow

While Behavior Flow is
accessible as a report, |
personally don’t use it often for
these reasons:

1. Complex sites with many SRR
> = 577K 502K
pages make the data in the e s o vion
report impossible to analyze . o '
2. The data is almost always R

sampled at a level that
negates the validity of the
report



The lesser used reports

Site Speed Reports

Some folks go wild with this report, but - il PR
it has its own flaws: e | 120

210 23,888,338 (19.70%)

1. They hide that the data is based

1.68 6,084,115 (5.02%)

on a oS ages/public/se: e @ 157 3427477 (283%)
2. It doesn’t break things down by a S rom o
device or brOWSGF, which can - gesadvaniage.govaduantage/s/searchdo 42| ATeET «

make a difference
3. Suggestion:
and testing on multiple
browsers


https://www.blastam.com/blog/problem-with-site-speed-accuracy-in-google-analytics
https://developers.google.com/speed/pagespeed/insights/

The lesser used reports
Publisher Reports

D Link AdSense or Ad Exchange to your Analytics property.

Linking your AdSense or Ad Exchange and Google Analytics properties gives you access to metrics such as
impressions, clicks, and revenue which you can add to your favorite analytics reports to get a better

understanding of how well your pages or content is monetizing. Once you've linked your properties, you can
use insights from Analytics to refine and optimize your AdSense or Ad Exchange ad units, improving the
overall performance of your business.

Linking properties requires a user who has Edit permission on the Analytics property and Administrator
access on the Adsense or Ad Exchange account. Learn more abount linking AdSense or Ad Exchange

Simple enough-- you can’t use these reports unless you link the account
with AdSense or AdExchange. You are welcome to do that with your
independent GA accounts, but you cannot with the DAP account.



The lesser used reports
Experiments

All Experiments

Starting new Content Experiments is no longer supported. Completed experiments remain available in read-only mode. Consider

ﬁ migrating to Google Optimize.

In this case, Google stopped supporting Experiments in favor of using
Google Optimize, which is their free A/B testing tool. If you made
experiments before, they are there in read only mode, but to make new
A/B tests, you’d need to use Optimize or another A/B testing tool.



What does that leave us? Plenty! &

Realtime

Audience

» e

Acquisition

v B Behavior
Overview
Behavior Flow
v Site Content
All Pages
Content Drilldown
Landing Pages
Exit Pages

» Site Speed

» Site Search

» Events

» Publisher

i3 Analysis *™

Page

secure.login.gov/ @
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Site Content >>
A" Pages e See the “bread and butter”

rowi @ R T page metrics
121,247,216 64,350,726 00:02:19

e Search for specific pages

secure.login.gov/ 7 23,888,338 (19.70 10,928,650 00:08:24

fbo.gov/index.php & 6,084,115 (5.02 2,545,546 00:00:58

3,427,477 (283 1,290,354 (2.0 00:00:23 Y Add Secondary d|menS|OnS
3,067,347 (253 1,278,414 00:00:07 fOI’ more | nS|g h t

blic/sear
/public/sear

fbo.gov/index » 2,947,711 .43 2,140,385 00:01:37

gsaadvantage.gov/advanta

S reh.do 2,118,737 (1.7 284,703 00:00:46

e The hidden gem: Navigation
Summary report

secure.login.gov/sign_up/enter_e

mail 2,049,228 (1.69 899,775 (1.4 00:06:43

1,862,423 5 793,486 z 00:00:30

gsaauctions.gov/gsaauctions/au
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citsrh/




Site Content >>
Content Drilldown

e Quick way to get metrics for
a site as a whole in a
timeframe

e \iew metrics by directory
(groups of pages)

e Great for content teams

Page path level 2

/passport
/espanol/

/federal-agencies/

/register-to-vote
/post-office
funclaimed-money
/green-cards
/branches-of-government

/replace-vital-documents

Pageviews v

7,581,138

756,451 (9.

753,351 (9

613,690 (8.09%)

606,029 (7.

495,923 (6.t

292,734 |

255,894 |

177,925 (2.35%)

171,851 |

111,468 |



Site Content >>
Landlng Pages e Analyze where visitors most

Acquisiion often start their session

Landing Page % New

J,  Sessions

Sessions New Users

i il Mo e e A great spot to compare
bounce rates

. secure.login.gov/ 710,799,820 (35.42%) % 3,146,958

889,657 (292%) % 222,431

. fbo.gov/index 7 882077 (289%) % = 323,596 [ ] Same easy SearChabmty and

gsa.gov/travel/plan-book/per-die

S % | 20 s secondary dimension
| o B o i options if desired

577,916 (1.90%) % 453,059
557,805 (1.83%) % 321,973
. usa.gov/register-to-vote L] 402,139 (1.32%) % 361,885
. usa.gov/ L] 392,330 (1.29%) % 296,439

gsaauctions.gov/gsaauctions/gs
aauctions/

390,441 (1.28%) % 113,988 (i




Site Content >>

Exit Pages

¥ Pageviews

e See where visitors most 30417474 121247216
Often |eave your Site . secure.login.gov/ 3 10,114,266 23,888,338 =

. fbo.gov/index.php 2 615,120 (2.02 6,084,115

e Determine if the exits are Rp— o s o
desired Or not . search.usa.gov/search n 547,493 80 1,224,746

) :3?{1;.?:[@hnps,w.»vw.w.‘ sam.gov/sam/pages/public/searchrecord 390,121 28 1,813,029

2gister-to-vote i 386,846 2 495,923

. Not alWa S a bad thin ' . search.usa.gov/search?affiliate=fda1 » 315,459 1,393,076
H

y g . secure.login.gov/sign_up/verify_email L 312,302 3 836,153

(usa.gov/register-to-vote) - wsagow s o




Recommendation:
Recreate each of these reports as a custom

report with the specific site(s) you are
interested in for at-a-glance analysis.



https://www.youtube.com/watch?v=gbfDO2YXYZI&list=PLd9b-GuOJ3nFwlyvLFUtmDpYFKezhot8P&index=32&t=0s

Next up! Site Search reports*

~ ) Behavior

Overview
Behavior Flow
» Site Content
» Site Speed
v Site Sear
Overview
Usage
Search Terms
Search Pages
» Events

» Publisher

Experiments

*In the DAP account, these reports
will be pretty useless to you unless
you:

1. Apply a segment for your
specific hostname

2. Use the dimensions and metrics
to make a custom report instead



https://www.youtube.com/watch?v=QwZhGxoxIIM&list=PLd9b-GuOJ3nFwlyvLFUtmDpYFKezhot8P&index=29&t=0s
https://www.youtube.com/watch?v=gbfDO2YXYZI&list=PLd9b-GuOJ3nFwlyvLFUtmDpYFKezhot8P&index=32&t=0s

VERY IMPORTANT THINGS TO KNOW
ABOUT SITE SEARCH REPORTS:

e I[f your site does “agency.gov/search/term”
instead of “agency.gov/?query=term”, there
will be no data for you here.

e Your special search parameter also must be
in the setting for the data to record (e.g. “q="
“query=", etc.)



Site Search>>
Search Terms

e Do an analysis of what
people search for in your
*site search* box (NOT
search engines)

e Adjust for SEO or to make
those tasks easier. (

Note:

If you use search.gov to
power your search box,
things get complicated.
Check out for
more.


https://www.youtube.com/watch?v=xL6ipNKPW_Y&list=PLd9b-GuOJ3nFwlyvLFUtmDpYFKezhot8P&index=31&t=0s
https://digital.gov/2016/09/14/analytics-success-series-federal-trade-commission/

Finally: Events

~ [ Behavior

Overview
Behavior Flow
» Site Content
» Site Speed
» Site Search
v Events
Overview
Top Events
Pages
Events Flow
» Publisher

Experiments

*These reports will also be easier to
analyze if you:

1. Apply a segment for your
specific hostname

2. Use the dimensions and metrics
to make a custom report instead



https://www.youtube.com/watch?v=QwZhGxoxIIM&list=PLd9b-GuOJ3nFwlyvLFUtmDpYFKezhot8P&index=29&t=0s
https://www.youtube.com/watch?v=gbfDO2YXYZI&list=PLd9b-GuOJ3nFwlyvLFUtmDpYFKezhot8P&index=32&t=0s

A

Top Events

Category gmmd Action —>

Most Broad east Broad




Events >>
Top Events, cont’d.

“Downloads”

e Not always downloaded, just
the term we use

e DO NOT WORK with direct
links to pdf/doc/xls files (like
in email or social

Must have the extension of
the file *in the URL* for DAP
to “see” it

If you dynamically load links,
you’ll need to re-trigger the

autotracker

Much more in


https://www.youtube.com/watch?v=GkAme6gCeDw&list=PLd9b-GuOJ3nFwlyvLFUtmDpYFKezhot8P&index=18




Questions?

Thanks for coming!


mailto:dap@support.digitalgov.gov

